Design is an activity that formulates, physically and mentally, the "environment" of human (designer and user) and the "artifact" interaction. To develop the mentioned "interaction" it is vital to understand the mechanism of the design and designers' behavior and approaches as a manageable knowledgebased outlook. According to our literature review, there is not any specific integrated model based on Knowledge Management (KM) and sharing information explaining the "Architectural Creation and Conceptualization". In this paper, it has been emphasized that architectural design is a creative process of converting knowledge and information into products and/or services (Durst et al., 2014) , based on requirements into an upper level of awareness as the product concept and capturing the new knowledge as the solutions which are complete, clear, and consistent. Regardless the normative considerations, an organizational framework based on knowledge for architecture SMEs, can improve the overall performance of the architecture design enterprises. The objective of this article is to propose the need of a new approach toward "Architectural Design Process Syntax" (Yousefi, 2014) based on the developing a KM visual system/model illuminating the managerial approach in the process. The final Visual KM model could be used as a conceptual reference for architectural design process in architectural small and medium offices (SMEs). The authors have mainly followed the literature study, task analysis based on interviews and questionnaires and also visual models, as the assessment and result methodology. This article also reflects the lack of application of the key knowledge management initiatives in architecture SMEs and highlights the essential of a managerial approach toward the question by presenting some potential line of research.
environmental subjects, aesthetics, human behaviors, experience of designers and many other discourses can all be considered as a source of knowledge, which should be properly managed in the process of form-making to be applied in the final design. The management of knowledge as a strategic competitive factor (Spender, 1996) , represents a challenge for In fact, architectural design must be technically and spiritually a value production activity (Collier, 1995) . Since the methodology of design is influenced by technical and managerial innovations, the meaning of it should not be reduced to a sentimentalist add-on accomplishment. Buildings, besides reflecting their utilization/application of design and technology, are manifestations of the social, political and cultural ideas (Hillier, 1996) . The generalization of the "Research→Model→Design" approach is mostly credible. Applying this approach in design discipline, the term "management" in KM, reflects mostly the organizational/strategic aspects and the "knowledge" part (a human capacity acquired with time) should be reviewed and addressed as a multidisciplinary framework with a broader horizon even toward artificial intelligence and cognitive science approached by presenting some potential filed of assessment. The term "knowledge" does not simply reflect "knowing a fact" (Knight & Howes, 2003) ; in the design field, the traditional approach is mostly based on a problemoriented approach that encourages the development of an artifact (Simon, 1973) but in the research, the drivers is rooted in the possible answers through the investigation of the current or past evidences in a systematic designed model (Groat & Wang, 2013) . The Table 1 -Matrix of the primary differences and shared qualities of "design" and "research". 
KNOWLEDGE MANAGEMENT AS AN ONTOLOGICAL APPROACH
The conception of ontologies, is an analytic and descriptive of concepts association (Garitselov, et al., 2012) . Meta-models, as the models of the models, represent a general overall view of the whole domain and how the other models would be developed following the general set of rules 
